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RESEARCH GOAL is to determine the strategy of Public Relations of PT WD 
character of Indonesia in the formation of nano-block toy brand image of Walt 
Disney. It is also to determine the constraints faced when implementing the Public 
Relations strategy. CONCEPTUAL BASIS used in this research is Marketing 
Communications, Public Relations, Brand, Brand Image, and Image Theory. 
APPROACH used is qualitative, using semi-structured interviews, participant 
observation, and analysis of data validation is triangulation source. RESULTS 
ACHIEVED in this research is to know the strategy of Public Relations of PT WD 
character of Indonesia in forming brand image of Walt Disney’s nano block toys, 
especially children  with age 3-5 years old. The Strategies are event, lobbying and 
negotiation, and publications. It also knows Walt Disney nano block toy’s image is to 
be conveyed by the PT WD Karakter Indonesia to the target consumers. 
CONCLUSION of this research is the Public Relations strategies that is used in the 
formation of Walt Disney nano-block toy’s brand image are event, lobbying and 
negotiation, and publications. Obstacles encountered in implementing the strategy of 
Public Relations are competitors like other cartoons and gadgets. (FC) 
 













TUJUAN PENELITIAN ialah untuk mengetahui strategi Public Relations PT WD 
Karakter Indonesia dalam pembentukan brand image mainan nano block Walt 
Disney. Selain itu juga untuk mengetahui kendala-kendala yang dihadapi saat 
menerapkan strategi Public Relations tersebut. LANDASAN KONSEPTUAL yang 
digunakan dalam penelitian ini ialah Komunikasi Pemasaran, Public Relations, 
Brand, Brand Image, dan Image Theory. METODE PENELITIAN yang digunakan 
adalah kualitatif, yaitu dengan menggunakan wawancara semi terstruktur, observasi 
partisipan, dan analisis validasi data yaitu triangulasi sumber. HASIL YANG 
DICAPAI  dalam penelitian ini yaitu mengetahui strategi Public Relations PT WD 
Karakter Indonesia dalam pembentukan brand image mainan nano block Walt 
Disney, khususnya anak - anak dengan usia 3 - 5 tahun.Strategi tersebut yaitu event, 
lobbying&negotiation, dan publikasi. Selain itu juga mengetahui image mainan nano 
block Walt Disney yang ingin disampaikan oleh PT WD Karakter Indonesia kepada 
target konsumen. SIMPULAN dalam penelitian ini ialah strategi Public Relations 
yang digunakan dalam pembentukan brand image mainan nano block Walt Disney 
ialah event, lobbying&negotiation,dan publikasi. Kendala yang dihadapi dalam 
menerapkan strategi Public Relations tersebut ialah kompetitor seperti kartun-kartun 
lain  dan gadget. (FC) 
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